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LONGWOODS INTERNATIONAL

Longwoods International is a leading travel and tourism research consultancy with
headquarters in Columbus, Ohio and Toronto Canada, and offices in Indiana,
Michigan, New York, North Carolina, Tennessee, and Wisconsin. It conducts

Longwoods Travel USA®, the largest ongoing survey of American travelers, as well

as image, advertising effectiveness, advertising return on investment, sentiment,
and other custom research in 12 countries around the globe.
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CIMARRON GLOBAL SOLUTIONS

Cimarron Global Solutions is the sport and tourism industry's leading research,
strategy, and advisory company. Established in 2024 by Dr. Jennifer Stoll, Cimarron
is committed to providing customized insights and forward-thinking strategies
tailored to meet the distinctive challenges of the sport and tourism sectors. They
are not just trendsetters; they are shaping the future of sport and tourism. Rooted
in integrity, teamwork, and an unwavering pursuit of excellence, Cimarron
empowers organizations to thrive in a rapidly evolving landscape.
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© Copyright 2026 Cimarron Global Solutions and Longwoods International. All rights reserved. All
materials contained herein are protected by copyright laws. Any storage, reproduction, or
distribution of such materials, in whole or in part, in any form without the prior written permission
of Cimarron Global Solutions is prohibited. This information (including any enclosures and
attachments) is propriety and confidential and has been prepared for the exclusive use and
benefit of the addressee(s) and solely for the purpose for which it is provided. We make no
representations, warranties, or guarantees, whether express or implied, that the information is
accurate, complete, or up to date. We exclude all implied conditions, warranties, representations,
or other terms that may apply, and we will not be liable to you for any loss or damage, whether in
contract, tort (including negligence), breach of statutory duty, or otherwise, even if foreseeable,
arising under or in connection with use of or reliance on the information. We do not exclude or
limit in any way our liability to you where it would be unlawful to do so.
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Visit MilesPartnership.com/How-We-Think for white papers,
articles, and additional resources on sporting events and tourism.
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