




















































Like any research, the data and insights contai n ed in t h is report are only as 

va luable as your ability to use it. So here are some tips on how: 

1. COMPARE TO 2025 STUDY RESULTS 

They say th ree's a trend ... and w e're almost t here! The next iterat ion of t h is 

report will al low our research team to draw on t rends, but th is second year 
of the study allows for important year-over-year (YOY) comparisons that 

may p rov ide advance clues of trends to watch in t he future. 

2. USE DATA FOR ADVOCACY EFFORTS 

There are two sides to the advocacy sword: First, use strong data to support 
the efficacy of your work. Second.just as importantly, identify perceived 

weaker data to Qllean insight as to where your work - or its message!. - is 
lacking support. 

3. DISCOVER INDUSTRY NUANCES 

Look beyond simply t he mai n data point and ask yourself 11 why?" this may 
be the case. Remember, t here are real people w ith real t houg hts, attitudes, 
and beliefs beh ind t his data, so take the time to go a step fu rthe r in your 

understand ing of their responses. 

4. DRIVE BETTER BUSINESS DECISIONS 

Don't 11set it and forget if'. As you exp lore deeper mea n ing here, and ponder 

our expert key insig hts, use that information to ma ke changes in you r 
operations and then measure sh ifts in resu lts. 

5. DEPLOY WISER STEWARDSHIP OF RESOURCES 

Remem ber, you are li kely a steward of your co,mmun ity's resources, so you 
have a profound obligation to use them w isely. Use t h is report to gi lean 
insight as to where those resou rce may need adjusting . 
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